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SAFE HARBOR STATEMENT

This presentation is for informational purposes only and is not an offer to sell securities or a solicitation of an offer to buy any
securities, and may not be related upon in connection with the purchase or sale of any security. Sales and offers to sell Tremor
Video, Inc. securities will only be made in accordance with the Securities Act of 1933, as amended, and applicable SEC
regulations, including written prospectus requirements.

This presentation contains forward-looking statements that involve risks, uncertainties, assumptions and other factors that could
cause actual results and the timing of certain events to differ materially from those set forth in or implied by such forward-looking
statements. All statements other than statements of historical fact contained in this presentation are forward-looking statements,
i ncluding, but not Il T mited t o, statements related to Thtswitmhor Vi
respect to future revenue mix or the devel opment or adoption o

forwardl ooki ng st atements by terminology such as fimay, 06 fAiwtkbk, 0 s
Apredicts, 0o Aipotential, 0 or Acontinueo or the negative of thes

These statements are only current predictions and are subject to known and unknown risks, uncertainties and other factors that

may cause our or our industryods actual results, | evel smthdse act i
anticipated by the forward-looking statements. These forward-looking statements are subject to a number of risks, including those
described under the heading ARi sk Factorso and el sewhere in Tr

Commi ssi on (t he iSAnBUEIAREporton Rocr 10-K forrthg year ended December 31, 2015 filed with the SEC on
March 15, 2016, its Quarterly Report on Form 10-Q for the quarter ended March 31, 2016 filed with the SEC on May 10, 2016 and
future filings and reports by the company, including its Form 10-Q for the period ended June 30, 2016. Although we believe that
the expectations reflected in the forward-looking statements are reasonable, we cannot guarantee future results, levels of activity,
performance or achievements. Except as required by law, we are under no duty to update or revise any of the forward-looking
statements, whether as a result of new information, future events or otherwise, after the date of this presentation.

TREMOR © 2016 Tremor Video, Inc. All rights reserved. 1

VIDEO



STRATEGY

> Pure-play video focus

@{ﬂ] Brand-performance optimization

Cﬁ) The Premium Video Marketplace
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THE PREMIUM VIDEO MARKETPLACE

Our Open, Independent Marketplace
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Q2 2016 FINANCIAL HIGHLIGHTS

A Q2 2016 Total Spend! of $54.7 million, up 19% from the prior year period

A Programmatic and Higher-Function products continue to drive growth,
contributing 91% of Q2 2016 Total Spend, reflecting ongoing success of our
seller platform, continued innovation and execution of our premium video
marketplace strategy

A Q2 2016 revenue of $37.1 million, down 12% from the prior year period

A Q2 2016 gross profit of $17.2 million, down 4% from last year, with gross
margin improving to 46% from 42% last year

A Q2 2016 Adjusted EBITDA! a loss of ($1.2) million

A Repurchased 177,980 shares during the quarter at an average price per
share of $1.87

1. We define Total Spend as the aggregate gross spend transacted through our platforms. Total Spend and Adjusted EBITDA are non-GAAP financial measures. Please see
the discussion i n 4{GAAP FiramaatMemrs ua &lsloe dan@Ndrhe reconciliations included at the end of
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GROWTH STRATEGY

Leverage data Increase Extend
to extend adoption of All-Screen
Higher- buyer and Video Accelerate
Function seller optimization globql
Buying platforms to TV expansion
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SECOND QUARTER RESULTS VS. GUIDANCE

$ MILLIONS Second Quarter 2016
RESULTS GUIDANCE

Revenue $39.5-%41.5

Total Spend $54.7 $57.0 - $59.0

Adjusted EBITDA ($1.2) $0.0 - $1.0
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Q2 & YEAR-TO-DATE 2016 FINANCIAL HIGHLIGHTS®

THREE MONTHS ENDED SIX MONTHS ENDED
June 30, JUNE 30,
PMIEEIONS(excepHper 2016 2015 % CHANGE 2016 2015 % CHANGE

share data

Revenue $37.1 $42.4 (12%) $71.7 $80.5 (11%)

Total Spend $54.7 $46.1 19% $105.9 $86.7

Gross Profit $17.2 $18.0 (4%) $33.4 $34.2
Gross Margin 46.4% 42.5% 42.5%
Net Income (Loss) ($5.9) ($5.2) (12%) ($16.9) ($12.2) (39%)
Adj. EBITDA ($1.2) ($1.3) 6% ($5.5) ($5.3) (4%)

Net Loss per Share ($0.11) ($0.10) (9%) ($0.32) ($0.24) (36%)

1. As discussed in our Form 10-K for the year ended December 31, 2015, filed with the SEC on March 15, 2016, the previously issued quarterly financial statements for the

periods ended March 31, 2015 and June 30, 2015 were r est stalalplatfamana fetirstedd oftagressr epor t i n g
basis. The restatement has the effect of decreasing both revenue and cost of revenue in a like amount in such quarterly financial statements, and has no impact on reported

gross profit, net loss or Adjusted EBITDA.
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TOTAL SPEND HIGHLIGHTS & TRENDS
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TOTAL SPEND?

THREE MONTHS ENDED SIX MONTHS ENDED

JUNE 30, JUNE 30,

% 9
$ MILLIONS 2016 2015 o 2016 2015 CHA/KIGE

Programmatic $53.2 150%

Non-Programmatic Higher
Functiong J $42.8 8%

Total Programmatic and Non-
Programmatic Higher Function $96.0

Non-Programmatic Media

Network (60%) $9.9 (61%)

Total Spend 19% $105.9 22%

l.Pleasesee the discussion i-GAARPeFseanconal cMebhedrebonand the recomatanl i ati ons included at
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2016 OUTLOOK i
Q3 2016 & FULL YEAR 2016 GUIDANCE

$ MILLIONS Q3 2016 FY 2016

Revenue $36.0 - $38.0 $155.0 - $160.0
Total Spend $63.0 - $65.0 $245.0 - $255.0

Adjusted EBITDA $(0.5)1 $0.5 ($4.0) - $0.0
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APPENDIX
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NON-GAAP FINANCIAL MEASURES

To supplement its consolidated financial statements, which are prepared and presented in accordance with U.S. generally accepted accounting
principles (AGAAPO), Tremor Vi dEBODA, whrlvaretnen-GRAPtfiaahcialSneasures. e deline Aata] Spend e d
as the aggregate gross spend transacted through our platforms. Total Spend does not represent revenue earned by us. Within total spend, we
closely monitor the percentage contributions among the following operational metrics: programmatic; non-programmatic higher function; and non-
programmatic media. Programmatic includes all spend attributable to the Tremor Video SSP, Tremor Video DSP and agency trading desks. We
define non-programmatic higher-function as non-programmatic spend running through our buyer platform that utilizes our higher-function products,
including our all-screen optimization solution and our proprietary outcome-based pricing models. We define non-programmatic media as non-
programmatic spend running through our buyer platform that is purchased without any of our higher-function products. We track these operational
metrics in order to better understand how our clients are transacting on our platforms, which informs decisions as to the allocation of resources
and capital. We define Adjusted EBITDA as net loss plus (minus): interest expense and other income (expense), net, provision for income taxes,
depreciation and amortization expense, non-cash stock-based compensation expense, non-cash stock-based long-term incentive compensation,
executive severance costs, acquisition related costs, litigation costs associated with class action securities litigation, mark-to-market expense and
other adjustments. We use these non-GAAP financial measures for financial and operational decision making and as a means to evaluate period-
to-period comparisons. We believe that these measures provide useful information about our operating results, enhance the overall understanding
of our past financial performance and future prospects, and allow for greater transparency with respect to key metrics used by management in its
financial and operational decision making. Non-GAAP financial measures should be considered in addition to results and guidance prepared in
accordance with GAAP, but should not be considered a substitute for, or superior to, GAAP results. The non-GAAP financial measures included in
this press release have been reconciled to the nearest GAAP measure in the table following the financial statements attached to this press

rel ease. With respect to our expectations under fAGui danc edhe edsastyv e ,
corresponding GAAP measure is not available without unreasonable efforts on a forward-looking basis due to the high variability, complexity and
low visibility with respect to the costs and charges excluded from these non-GAAP measures, in particular, the measures and effects of stock-
based compensation expense specific to equity compensation awards that are directly impacted by unpredictable fluctuations in our stock price.
We expect the variability of these costs and charges to have a significant, and potentially unpredictable, impact on our future GAAP financial
results.
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NON-GAAP RECONCILIATIONS

Tremor Video, Inc.
Reconciliation of Total Spend to Revenue
(in thousands)

(unaudited)
Three Months Ended Six Months Ended
June 30, June 30,
2016 2015 2016 2015
Total Spend $ 54669 $ 46,072 $ 105,898 $ 86,675
SSP inventory cos{s 17,562 3,668 34,226 6,219
Revenue $ 37,107 $ 42404 $ 71,672 $ 80,456

1. We record revenue from our buyer platform on a gross basis, including costs of inventory. Accordingly, for revenue generated from our buyer platform, total spend is equivalent to
revenue. We record revenue from our seller platform, the Tremor Video SSP net of inventory costs. Total spend through the Tremor Video SSP is equal to the revenue generated from
the Tremor Video SSP plus associated costs of inventory.

TREMOR 13

VIDEO



